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A REVIEW OF INDIAN AGRICULTURE MARKETING 

ABSTRACT 

INTRODUCTION: 

1 

Indian agriculture has always been the spine of the economy. Agricultural marketing involves 
many stages through which food and raw materials move from the cultivated farm to the final 
consumer but this movement needs a proper way to make good results for the farmers. This 
paper summarises the poor storage, financial and literacy crisis of the small and marginal 
farmers, and misinformation about the market price. The government, after independence, has 

adopted several measures to improve the system of agricultural marketing by establishing some 
regulated markets and standardizing the weights and measures of crops, and transport systems 
but whether this has been helpful for all farmers or not is iscussed in this paper. Cooperative 
markets are helping the farmers to increase their bargaining strength, with the price fluctuation 
and with proper storage for the crops. This paper collects the data available from 2012-13 and 

2018-19 time periods. Observations made on the available data give an idea of the present and 
future scenarios. More development can be done with proper management. This paper helps in 
finding a solution for the victimized farmers. The conclusion has been drawn successfully to 
improve some stages of agricultural marketing. 

Agricultural Marketing refers to the services provided to move the products from agricultural 

farms to the ultimate consumers. Agricultural marketing includes all activities involved in 

moving agricultural produce from producer to consumer through time(storage), 
space(transport), form (processing), and transferring ownership at various levels of marketing 

channels. Some definitions would also include "the acts of buy ing supplies, renting equipment, 
paying labour, arguing that marketing is everything a business does". 

Agriculture is the primary source of employment in India, employing 170 million people. India 

is the major producer of all types of fruits, vegetables, spices, fibrous crops, staples, oilseeds, 

wheat, and rice (FAOSTAT 2015). According to a survey, conducted by NABARD in 2016 

17, in India, 48% of households are agricultural ones, whose monthly income is Rs 3140 
crop cultivation alone. This is optimistic in a certain way. However, the peoplewho are, 
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depcndent on agriculturc, mot of them are pxoor India has adequate technology. but t is not 
fully implemcnted on physical grounds Producers expect better results as they work day and 

night in their ficlds but don't get them Apneultural marketing should be planned and well 
preparcd In devcloping countics lhke Indsa, agricultural markets consist of poor markcts, poor 
transport, poor storagc and communication, limitcd access to finance, limitcd knowledge about 

the rules of the market, ctc., and causes market failure. This market failurc lcads to the rise of 

new ideas to improve agricultural marketing in diflerent ways by forming cooperative 
marketing socictics, and regulated markets. Finally, the primary goal must be to maximize 

market pncing transparency and the cficiency of the enterprises that labor to achieve it 

Agriculture decisions in India should be based on customer demand for agricultural products. 

Eventually, the efficiency and openness of the prices and activities of the various agricultural 

marketing institutes must be maximized. Different agricultural policies, the standard of living, 
and other factors may slow down the efforts made to commercialize agriculture. 

(Shakeel,2012). 

India is the world's second greatest food producer, according to the FAO (Food and Agriculture 

Organisation). It is the world's top producer of milk and pulses, as well as rice, wheat, 

Sugarcane, peanuts, vegetables, fruit, and fish. 

India is ranked 101 out of 160 countries on the Global Hunger Index. Looking at the index, the 

question arises as to why our index is so low if the poor receive government policies for food 

security and the food distribution system is functioning well. This raises fundamental questions 

about both agricultural marketing and the PDS. 

OBJECTIVE: 

o To study more about how the agricultural market operates. 
o To study the issues farmers face at various phases of their farming careers. 
o 

o 

To assess if government programs have been beneficial or not. 

To look into the social well-being of the farmer. To see if they can carn profit from their 

output or if the intermediaries are interfering with the process. 

o To examine how cooperative sOcieties and FPOs operate. 

o To determine whether the MSP provided by CACP to farmers is beneficial to them 

during the sowing season. 
o To try to provide some solutions to the difficulties and loopholes. DIC &Assistant Prof. 

Dept. of Economics 

Siç'ri-4 

Qurya Sen Mahavidyalaya 



METHODOLOGY: 

3 

The majority of the rescarch Is based on revicws of the Indian agriculture market Different 

rescarch papers, internct resources, journals, and books on agricultural markcting werc 

compiled to review the literature. Certain solutions have becn suggested by looking at the 

problems of marketing as well as at the c-NAM platforms. 

This paper is mainly based on secondary data available. The secondary information was 
collected from Govermment published sources like the Indian Journal of Agricultural Marketing 

(vol.36, Publication of Indian Society of Agricultural Marketing). 

REVIEW OF LITERATURE: 

Agricultural marketing has been the subject of numerous studies around the country, which 
have aided in this process. This report attempted to review some of the few studies that have 

been conducted on the previously mentioned issue. 

’ In their study, Kapoor, S., & Kumar, N. (2019) pointed out that the majority of 

Generation Y's concerns revolve around food quality and safety. Food packing has 
become a necessity in recent years. Before purchasing, young consumers examine the 

food's composition. Packaging aids consumers in making quick decisions. The final 

decision to buy a packaged product is based on the customer's age, preferences plus 

taste. 

’ Sachan et al.. (2019) drew attention to the link between the agricultural and non 

agricultural sectors. Agricultural cooperatives were involved in a variety of high-value 

agricultural operations. A farmer's duty in marketing is not just to produce crops, but 
also to have the right to know how their commodities end up in the hands of customers. 

Because they are completely unskilled in any Agri-marketing activities, they sell their 

produce to traders at a very low price due to a lack of storage facilities. And then there's 

the issue of credit, which is the most serious of them all because they don't have enough 

input costs to produce the crop. They borrow money from these arhatiyas and 

intermediaries because they can't afford to buy fertilizers, pesticides, or even the most 

basic farming gear. Farmers are then forced to sell their produce to them at a low price. 
DI&Assistant Prof. 
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The farmers' traditional product sales, as well as the issues, were slated in the paper. 
Enhancement of agricultural retail marketing was mentioned. 

Pavithra et al., (2018) discussed how the Government is providing much-needed 
financial support for the implementation of e-NAM, but simply installing computers 
and software is insufticient because the core problem of cold storage and warehouses 
still exists. The question of whether all markets should be covered by e-NAM, or merely 
the larger ones remain unanswered. The government should investigate whether market 

capacity is a role ine-auctioning and e-commerce. 

’ Deepa. P., (2018) mentioned that the discussion on Agrisupply chain management 
points to a broad picture of the country's new line of agricultural marketing system. 

Farmers will need a newline good delivering system & supply chain management as 
their primary instruments to meet the requirement. The true value of the agricultural 

market and the various issues that develop as a result of the majority of small farmers, 

fragmented land, and the lack of scale economies were discussed. The paper concluded 

lastly with one important factor i. e. transportation. This is essential in supply chain 

management. The supply chain's profit and loss are determined by the transportation 

facilities available from the agricultural fields to the markets. The cost of the product 

and the money spent on transportation are linked. If the supply chains have trouble 

delivering the crops they raise the price of the crops, but the farmers who produce the 
crops are excluded from this price adjustment. As a result, the administration must 

examine the issues. 

’ Bisena, J., & Kumar, R. (2018) discussed how e-NAM is beneficial in agricultural 

marketing because e-tendering marketplaces provide much more clarity in revenue 
collection, and market prices, and enhance market competition. Discussion on the e 
NAM's background and the mechanism was made. They focused on the Karnataka 

region because the state had already adopted the e-NAM technique for agricultural 
market enhancement. This paper concluded that the single Agri-markets along with the 

modern technologies will act as a catalyst to improve the various factors of agriculture. 
Efforts must be made to establish scientific warehouses, as well as cold storage facilities 
for perishable and semi-perishable goods. She discussed the challenges that come with 
implementing e-NAM, but also, mentioned how successful implementation may benefit, 

our country greatly. 
DICCAssistant Prof. 
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’ Somashekhar et al., (2014)- Agricultural commodities must travel through a series of 
activities before reaching the market, and as various studies around the country have 

shown, they suffer significant losses. Around 20% of the people in our country are 
malnourished. According to the studies, post-harvest losses of 20 million Mt per year 
are a significant unnecessary waste. According to a World Bank report from 1999, food 

grain post-harvest losses in India are 7-10% of total production from farm to market, 

and 4-5% at market and distribution levels. These losses result in a large volume of 

food being wasted, which has a significant impact on the micro and macro levels of the 
food chain. Specifically, it stated that, despite India's diverse agro-based economy, the 

agriculture sector is still not as efficient as it should be. The intermediaries rob the 

farmers of the rupee they should receive from the consumer. Farmers in general receive 
lower remuneration as a result of the exploitation. Because of midlemen, these are 
becoming more complicated and harmful. This hurts retail marketing since the quality 
suffers. As a result, the delivered products are destroyed, resulting in significant losses. 

’ Mandal et al., (2017) - The main focus of this article was on the issues faced by the 

farmers in West Bengal's coastal region. The fundamental issue here is that despite that 

the state is the leading producer of several crops, the income level of the farmers in this 

area remains below average. The statistics they gathered revealed that agriculture is a 

major occupation, but that people who live here look for work elsewhere. In comparison 
to other states, MSP is low. The government, especially the Central Government 

determines the MSP and setsa uniform price for all, which is less than the COP (cost 

of production is Rs. lq). Potato, paddy, and jute production were taken into account. 
The net price offered to farmers was calculated by subtracting transportation costs and 
the value of the loss suffered by the farmers during transport and it was less. This 
demonstrated that there was a discrepancy in the prices offered. Farmers' input costs: if 
they wished to lower their input costs, the quantity produced would be lower. The small 
scale of production was the problem that reduced the profitability of the production, 
and if the farmers needed assistance, the professionals should be able to assist them. 
For farmers to increase their revenue, cropping patterns must be considered. To attract 
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Rehman et. al. (2014), in their study thoroughly discussed how agriculture is the 
primary source of income for the majority of the population in India. The agricultural 
market appears to be well served by cooperatives. They specifically mentioned 
AGMARKNET, a website where farmers may obtain accurate market information. 

6 

’ Rajendran, G., & Karthikesan, M. P. (2014), discussed how regulated markets work. A 

network of regulated markets has been established in India to facilitate the organized 

trading of agricultural commodities. Processes have been established by state 

govenments and UT administrations to regulate agricultural produce markets. By the 
end of 1950, the country had 286 regulated markets; by March 31, the number had risen 

to 7566. Furthermore, India has 21780 rural periodical marketplaces, with around 15% 

operating under govt regulation. The establishment of regulated markets aided farmers/ 
producers in better selling their produce, although tiny marginal in remote tribal areas 
was still not benefitted. 

’ A. Vadivelu and Kiran (2013)-Agriculture is a critical component of our country's 

success. Agri-marketing refers to the entire process of getting raw resources from 

farmers into the hands of end users. This paper wanted to make it clear that the farmer's 

awareness needs to be improved. For the large percentage they undertake, they don't 

get the best pricing. Farmers believe that dealers and middlemen manage the market 

because they are unaware of cooperative societies or banks that could assist them with 

financial problems. Farmers' utility is estimated to be between 7 and 11%, while 

traders' utility is estimated to be about 75%, according to their findings. These 

disparities in percentages serve as a reminder that farmers are still exploited. As a result, 

there is a pressing need for government departments like Krishi Vigyan Kendras to 

assist farmers as much as possible. Agriculture marketing is a long process that ends 
with a decent product in the hands of the final consumers, but it doesn't mean farmers 
aren't rewarded for their efforts. 

’ Kindness, H., & Gordon, A. (2001) - The experiences of non-governmental and 

community-based organizations (NGOs and CBOs, respectively) in agricultural 
marketing activities are reviewed in this paper. The study was based on the examinatión 
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7 

of developing regions for evidence of agricultural marketing initiatives by NGOs or 
CBOs, with a focus on access to domestic markets. The authors here tried to prevent 

best practice examples, examined the policy implications of those intervention 
measures, and identified specific difficulties in areas where more research is needed. 
The main focus was on NGOS and CBOs that can assist the farmers in reaching the 

necessary limit for their benefit. They can assist them in lowering transportation costs, 
as this is a key issue for our farmers, as production quantity decreases due to poor 
transportation infrastructure, as well as in forming the link between traders and farmers. 

This paper found a problem in particular with the need for a balance between 

sustainability and diversity of production in rural areas. 

After examining these studies, it became clear that they all discussed how farmers are 

still exploited. Famers are often unable to produce larger quantities due to rising input 
costs, resulting in a loss of profit. Another issue with perishable commodities is that 

there are no storage facilities available, to prevent their products from getting destroyed 
the farmers quickly sell their crops to the intermediaries. The e-NAM procedure is 
currently lagging due to the farmer's inexperience with technology. Another issue is 
the limited number of cooperatives. Much of the quantity produced is destroyed, 
resulting in an imbalance in production demand and supply. 

o Relation Between Economics and Agricultural Marketing: Agricultural marketing 
encompasses the entire process from the production of crops by farmers to the 

distribution of crops. From economics' law of demand and supply, we can see how the 

intersection between their curves chooses an equilibrium price for goods. The biggest 

issue that occurs during the process of crop supply is transportation. Because the 
transportation system is ineffective, the quantity is lost. Another big issue that, due 

to a lack of warehouse space, farmers who primarily produce perishable crops sell their 

produce rapidly to middlemen. However, when the intermediaries sell the goods on the 
market, the market price is significantly higher than what the farmers receive. They are 

deprived of the profit from their products. Farmers' social welfare deteriorates as a 

result of this. Farmers are afterward denied fertilizers and other basic components of 

production when they resume harvesting a new set of crops as they c�nnot affordvheorot. DICX Assstant Dept. of Economics Surya Sen Mahavidyalaya, 
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costs for it. Ths demonstrates the dispanty in production demand and supply, as well 
as the devl1ne in socal welfare across vanous groups of people Only the agricultural 
seCtor expenenced psitive grovwth in 2020-21, accounting for 20% of the GDP This 

indicates that the agncultural unit is the foundation of cconomic growth If farmers 

Income continucs to docline, it wall hurt our country's national income. 

INDIA'S TRADITIONAL WAY OF SELLING AGRICULTURAL 

PRODUCE: 

For a long penod, lndian culture was mostly like subsistence farming". The farmer sold only 

a small part of his produce to pav off rents, and debts, and to meet his other requirements. Such 

a sale was done immediatelv after harvesting crops since there was no storage. A considerable 

part of the total produce was sold by the farmers to the village traders and money lenders often 

at prices considerably lower than the market prices. The farmers who took their produce to the 

wholesale markets also faced several problems as they were confronted with powerful and 

organized traders. 

The first and the most common method is to sell away his surplus produce to a village 

monevlender cum trader, who may buy it either on his own or as an agent of a bigger 

merchant of the neighbouring `mandi' town. There is an estimation that in Punjab 60% 

of wheat, 70% of oils, and 35% of cotton are sold in the village itself. The estimation 

of food crops in West Bengal is not found. 

" Under cover ofa cloth (Hatha svstem): In this system, the agents twisted the hands of 

the producers or the farmers under a cloth and used it to determine the price of the crop. 

This is an utterly bad method. The farmers became the cheatee. They were ultimately 

deprived of the actual price. 
Private negotiations: In unregulated markets, the buyers and sellers will privately 

negotiate a price and usually it will be a price lower than the actual market price, due to 

which the producers and farmers are cheated and exploited. 

Closed tender svstem: this system is similar to an auction method, but the rates of the 

products are not disclosed but are invited in the form of the closed tender and the 

product is being sold to the highest bidder. This method is also not used now due to the 

adoption of regulated markets. DIC &Assistant Prof. 
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Open auction method I was the bcst uscd traditional method as the bid was announced 

loudly and the highest bdder would get the crop and the producers benefittcd As can 
be seen, trad1tional farnming methods abuse farmers in every manner possible Farmers 
illiteracy makes it difficult to teach them the many market laws, and therc is also a lack 
of understand1ng of market prices Farmers are suffering financially duc to inadequate 
storage facil1ties. Every component of the market is less cfficient duc to the numerous 

loopholes. 
Moghum sale method: In this method, the mutual understanding between buyers and 

sellers is necessary, because the price paid to the seller is that prevalent in the market 

on that specific day or the rate at which other producers belonging to the village sold 

the produce. But in practice, the buyer pays less than the prevailing market rate due to 

One reason or another. 

Quotations on samples taken by Commission agents: The product is being taken to the 

shop of buyers where the bid is being taken. The buyer whose bid is highest will be the 

person to whom the product is sold. 

Dara sale method: In this method, the money lenders mix up all the produce and sell the 

whole product as one lot. What happens here is that all the destroyed and perfectly 

cleaned produce gets mixed in & the consumers get low quality of crops. 

These traditional methods are so terrible that they appear to be designed to exploit the 

farmers and the government has enacted rules to remove them. However, many small and 

marginal farmers continue to sell their produce to these intermediaries on a regular basis. 

However, the various government-aided agencies help the farmers to come out from these. 

COMPARATIVE STUDY OF SOME OF THE MAJOR CROPS 

PRODUCED IN WEST BENGAL: 
West Bengal is one of the most important producers of key crops in India. WB produces paddy, 

wheat, maize, legumes, oilseeds, jute, barley, potato, vegetables, and fruits. Despite the high 
level of production, the state's residents have the lowest income of the entire state. This article 

aimed to address the real issue of agricultural marketing for three crops: paddy, potato, and 
jute. Potatoes are a semi-perishable crop, while paddy and jute are non-perishable. 
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India) 

Non-perishable crops 
Table 1: Production of Jute in West Bengal from 2010-2021 

YEAR 

PRODUCTION 

2010-11 

2011-12 

2012-13 

2013-14 

2014-15 

2015-16 

2016-17 

2017-18 

2018-19 

2019-20 

2020-21 

OF JUTE PRODUCTION (000 

BALES) 

8214.3 

8800 

8349 

0 

8969 

8075 

8349.59 

7637.85 

72.75 

166.21 

162.1 

10 

Source: Office of the Jute Commissioner (Ministry of Textiles, Government of 

The production of jute in West Bengal is shown in Table 1. In West Bengal, jute 

marketing is one of the most significant. In 2010-11, 8214.3((000 bales) of jute were 

produced. This figure remained stable till 2016-17. However, between 2017and 2018, 

the figure fell by a significant amount. According to the most recent statistics, jute 
production in 2020-21 was just around 162.1(000 bales). In 2020-21, the percentage of 
jute production in West Bengal to all of India is 79.68 and in the past 2019-20, it was 
81.68%. Following the above data, a line graph has been constructed. 
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Graph 1: Representing the jute prodution by a line graph. 
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Table 1(a): Consumption and Stock of Raw Jute (lakh bales of 180 kgs each) 

79 

79 

2018-19 

Consumption 

64 

2019-20 

70 

2020-21 

-JUTE 
PRODUCTION(000 

BALES) 

Stock (end of the 

season) 

22 

18 

26 

11 

The examination of the accompanying table reveals that the consumption of jute by 

individuals in West Bengal is significantly larger than the actual raw stock. This made 

a significantly larger than the actual raw stock. This made a significant impact on the 

amount of raw jute as it was destroyed, since storage capacity in West Bengal was 

20.03 lakh metric tonnes (about 91.99 thousand bales) as of March 2021, which is 

significantly less than the actual jute production. As a result of the lack of warehouses, 

farmers are forced to give away their products to intermediaries who sell them for a 

low price. Though the MSP provided by the government is a beneficial measure, it 

primarily benefits the larger farmers.The fact that farmers can store jute in their DIC &Ass/slant Prof. 
Dept. of Economics 

SUya Sen Mahavidyalaya 
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homes for a few months, but the following question is regarding the period. It was 
evident that small farmers and farmers in rural areas are the most exploited. 

Table 2: Produetion of Paddy in West Bengal from 2011-2020 

YEAR 

PRODUCTION 

2011-12 

2012-13 

2013-14 

2014-15 

2015-16 

2017-18 

2018-19 

2019-20 

OF Paddy 

TONNES) 
14605.76 

14946.73 

15376.86 

15927.196 

15570 

22450 

15540 

15570 

Production 

12 

(000 

Source: Bureau of Applied Economics and Statistics Department of Statistics and 

Programme Implementation Government of West Bengal 2016 

Graph 2: Representing the paddy production by a bar graph 

Table 2 shows the variance in paddy production from 2011 to 2022. West Bengal is 

one of the top paddy producers in India. In the years 2020-21, West Bengal produced 

13.82 percent of India's total paddy crop. The highest production was in 2017 

18.More or less, the production of paddy remained constant throughout these 

years.The graph below showed the graphical representation of paddy production. 
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The marginal and small farmers dominate the state.To avoid incurring transportation 

costs and effort spent on marketing, some farmers used to sell their produce at the 

farm village level. To address the problem, the government of West Bengal has started 

decentralized paddy purchases through various agencies such as cooperatives, self 

help groups, famers' producer organizations, farmers' producer clubs, and Krishak 

bazaars. Farmers had litle knowledge of the system when it first began a few years 

ago, and they began selling their produce to middlemen and intermediaries again 

because there were no identifiable agencies. These intermediaries used to buy paddy 

for a fraction of what it was worth on the open market. Later, the government used to 

register the farmers to facilitate credit flow, and it was a major success, as the number 

of farmers registered climbed from 4.64 lakhs in 2017-18 to 22.68 lakhs in 2020 

21.Paddy acquired at MSP has increased in value by 171.03%. Cooperative societies 

are important institutions that assist in paddy purchase; they account for the majority 

of paddy procurement in West Bengal. The current market price of paddy ranges from 

Rs 1500.0 to Rs 1650.0 per quintal. However, because the MSP is Rs 1815.0 per 

quintal, farmers receive an extra Rs 240.0 benefit per quintal.The government helped 

the small and marginal farmers from distress sales. 

Paddy Production ( "000 
TONNES) 

Table 3: Production of Potato from 2015-2021 in West Bengal. 

Potato 

13 

Production 
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Graph 3: Representing the potato production by a line graph 
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The above graph was created using data on potato production available at the time. Potato is 

also one of the West Bengal's most important crops.In 2015-16, about 8427 ('000 tonnes) 

was produced and it went on increasing to a huge amount of 13201.00(°000 tonnes). 

However, there is a imied number of cold storage, and the amount created is insufficient for 
the cold storage to capture. Potatocs decay quickly because they are a semi-perishable crop, 
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Furthermore, the govemment has not provided any MSP for potatoes. It is a major issue. 
They eventually sell the produce to the middlemen at a low price to supplement their income, 
and they are exploited. Furthermore, the farmers never see a benefit from their products 

because they lose money every year. Every year, this condition becomes unavoidable, and the 
process continues from the farmers to the middlemen. 

e-NAM (e- TENDERING MARKET): 

Because there are so many intermediaries, the movement of produce from farm to consumer 

takes at least four stages, reducing the producer's share. Here, price transparency is a major 
issue. To address these issues, the Indian government modified the Agricultural Produce 

Market Act, which now allows for direct sales of agricultural produce to customers, 

infrastructure development, and market functionaries' flexibility to operate in various markets 
via online registration. 
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Many Indian states have created e-NAM platforns, as seen in this diagram. However, marny 
of these states are still unable to fully benefit from it due to bad internet conncctions, power 
outages, a lack of computers and kiosks in the market, and the lack of qualified and literate 

farmers. Another obstacle is a lack of awarcness. 

AGRICULTURAL PRICE POLICIES: 

The agricultural price policy was created in 1947 for the benefit of the consumerS and was 

applied to a few coarse crops like jowar, bajra, and maize, but in 1964 it was expanded to 

include farmers. In 1965. the Commission for Agricultural Cost and Prices (CACP) 

Implemented MSP to ensure that farmers received fair prices. The Commission also stated in 

1966 that the purchase price mnust be higher than the support price and that the MSP must be 

distributed during the sowing season. The price controls were developed to control the 

significantly, 
economy's economic volatility, decrease supply shortages, and, most 

that farmers gain. As a result, we can see that price controls have been successful in creating 

a fair agricultural environment for farmers. 
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should be paid to farmers who are involved in the production of such crops (Marginal Support 

Price). 

REMEDIES: 

COOPERATIVE MARKET IN INDIA: 

T he sole purpose of cooperatives is to earn for the welfare of its members primarily to help the 

farmers to market their products more profitably than the private trade. They work so that they 

can help the farmers increase their bargaining strength, with the price fluctuation, and make 

sure that they are not exploited in any way. Small and marginal farmers have always sold their 

produce to middlemen at a relatively low price, either to save on transportation costs or for 

other reasons. Because there were no identifiable procurement organizations when the 

government initially started giving procurement prices for different commodities, these farmers 

continued to sell their produce to the same middlemen. This is when cooperative societies 

began to act as procurement agencies. 

Some of the top cooperatives in India are: 

’ NATIONAL CO-OPERATIVE 

established in 1963. 

DEVELOPMENT 

’ COOPERATIVE RURAL DEVELOPMENT TRUST 

17 

’ KRISHAK BHARATI COOPERATIVE LTD. 

COOPERATION-It 

NATIONAL AGRICULTURAL COOPERATIVE MARKETING FEDERATION OF 

INDIA LTD. (NAFED)-It is the apex cooperative marketing organization established 

in 1958. It deals in the procurement, distribution, export, and import, of selected 

agricultural commodities. They directly used to buy the agro products from the farmers 

eliminating the middlemen. 

’ KARNATAKA MILK FEDERATION(KMF) 

was 

’ NDIAN FARMERS FERTILISER COOPERATIVE LTD. (IFFC0) - It was founded 

on 3rd Nov 1967 and reached over 50 million Indian farmers, with around 35,000 

member cooperatives. 

’ HORTICULTURURAL PRODUCER'S COOPERATIVE MARKETING AND 

PROCESSING SOCIETY (HOPCOMS) - It was founded in 1965 with theobjective of 
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’ NATIONAL AGRICULTURAL COOPERATIVE MARKETING FEDERATION OF 

INDIA LTD. (NAFED)-t is the apex cooperative nmarketing organization established 
in 1958. It deals inthe procurement, distribution, export, and import, of selected 

agricultural commodities. They directly used to buy the agro products from the 
farmers eliminating the middlemen. 

’ COOPERATIVE RURAL DEVELOPMENT TRUST 

’ KRISHAK BHARATI COOPERATIVE LTD. 

’ INDIAN FARMERS FERTILISER COOPERATIVE LTD. (IFFCO) - It was founded 

on 3"Nov 1967 and reached over 50 million ndian farmers, with around 35,000 

member cooperatives. 

’ KARNATAKA MILK FEDERATION(KMF) 

’ HORTICULTURURAL PRODUCER'S COOPERATIVE MARKETING AND 

PROCESSING SOCIETY (HOPCOMS) - It was founded in 1965 with the objective 

of direct marketing farm products. The operations of HOPCOMS are threefold: 

distribution, storage, and procurement. 

As of 2020-21, there are a total of 14,057 cooperative societiesoperating in West Bengal. The 

State Government received a working capital loan of Rs 300.00 crore for paddy procurement 

activities in 2016-17. Cooperatives are assisting in the expansion of cold storage facilities as 

well as the upgrading of processing facilities for dried fish and other products. According to a 
poll, cooperative organizations accounted for the majority of paddy purchases between 2017 

and 2021. 

Procurement of paddy through cooperative societies 
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EARMERS PRODUCER ORGANIZATION: 
A Producer Organization (PO) is a legal entity made up of producers such as larmers, 

craftspeople, fishernen, weavers, and other artists, A PO is a producer firm that divides Its 

revenues and benefits with its members. Farmers Producer Organization (FPO) is an 

organ1zation made up of farmers. This organization's shareholders are the producers or 

members present. A portion of the profit is used to expand the business. NABARD, SFAC, 

Government departments, Corporates, and Domestic or International Aid Agencies provide 

financial and or technical support to the FPOs for their business expansion. Procuring inputs, 

disseminating market information, technological assistance, providing the necessary fnance 

for inputs, aggregation and storage of produce, brand building, packaging, drying, cleaning, 

and processing of crops, marketing to institutional buyers, and assisting with export are all 

important activities of an FP0. 

SELF-HELP GROUPS: 

19 

Self-help groups (SHGs) have been a popular method of collective action in rural India in recent 

years. It was followed by the NABARD-sponsored SHG-Bank connection initiative, which 

began in 1992 and has become a country-wide movement. Currently, there are around 7.9 

million SHGs in the country, with more than 75% of them being purely SHGs. SHGs for 

women (NABARD, 2015). Though the primary goal of SHG mobilization was to provide 

financial intermediation between the formal and informal financial systems, its developmental 

potential was quickly realized by many organizations for those who did not have access to 

financial institutions. SHGs' potential is being harnessed by development organizations and 

practitioners, and a deliberate effort is being made to do so. Agriculture, natural resource 

management, and nonfarm employment generation are just a few examples. Previously, the 

govern1ment began as a big direct participant in the agriculture sector, but this proved disastrous. 

Through a complex chain of regulation, the government also regulated private sector 

economies. techniques based on a presumption of understanding farmer needs Furthermore, 

the Indian economy was protected from foreign competition by employing both the "infant 

industry argument" (which provided price support for some agricultural goods) and a binding 
foreign exchange constraint (Lal and Clemant 2005). They were in massive debt while 

providing subsidies, which ultimately led to a decline in the economy. As a result of the shift 
in agricultural policies, the SHGs stepped in to assist. They were assisting farmers in a variety 

of ways, including increasing production at a lower cost, providing expert techajcal guidance, ) 
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nurchasing inputs, marketing prOducts, training, credit, or cquipment, represcnting members' 

interests, building influence, fundraising, and carrying out various projects. Over 80% of Indian 

farmers are tiny or margnal landowners. They are subject to risk due to their poor asset base 

and lack of productive resources. Snmall fam-based agriculture will flourish, according to Vyas 

(2011), to the extent that institutions of research, extension, marketing, and lending are 

responsive to the needs and capacities of small holdings. Because of greater transaction costs, 

perceived high risks, and small farms' low absorption capacity, these institutions were generally 

1gnoring these parts at the time. The problem is a lack of credit, and the time it takes to acquire 

a loan from a bank is also considerable. Banks and other formal financial institutions are 

typ1cally hesitant to lend credit to smallholders in rural areas because the transaction costs and 

isks are considerable. Another issue is the output market, where smallholders are frequently 

challenged with price volatility and market intermediaries' exploitative nature. Women farmers 

face several issues, including limited direct access to land and extremely unequal access to 

Supplies and other services, as well as limited access to financing, which limits their capacity 

to acquire seeds, fertilizers, and other inputs required to adopt modern agricultural techniques. 

Traditionally, women farmers have been overlooked in extension activities. SHGs were formed 

to assist these farmers with all of the aforementioned issues. These groups/organizations can 

serve as an effective route for both technology distribution and feedback for research and 

extension to a large number of small and marginal farmers. 

PROBLEMS IN AGRICULTURAL MARKETING: 

number of challenges. There is limited access to 
Marketing agricultural products present 

market information, low literacy among farmers, and many distribution routes that drain both 

farmers and customers' purSes. 

Less developed infrastructure makes the marketing procedure lengthy. 

Storage facilities are terrible. For small and marginal farmers, warehouses controlled 

by major farms and middlemen are a nightmare. 

Farmers are restricted from being schooled for their purpose by the local traders. 

Govt. doesn't properly implement the rules. 
A limited number of trained traders and low literacy level of farmers. 

" No proper information about the e-NAM. 

20 

" Poor transportation system. 

" Lesser media coverage. 
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Furthermore, the Commission for Agricultural Costs and Prices' determination ol a 

standard purchase price for the country based on the cost of production of large cost 
states has benefited developed stales with a low average cost of production, such as 
Punjab and Haryana. As a result, the strategy favoured wealthy states at the expense of 
consumers in general. 

Another issue in West Bengal's agriculture market is that agricultural policies are still 
not as efifective as they should be. A large number of farmers go to other states to Work 

as migrant laborers, which hurts the state's crop production. 

Following so many years of MSP generation, the government should consider the 
Denefits of other perishable crops. Farmers who grow such crops have a significant 

challenge. 

AGRICULTURAL MARKET REFORMS: 

21 

Farmers must be made aware of the market prices and more storage facilities should be 

developed along with the improvement of the market. 

Money lenders and acharyas who attempt to exploit small farmers must face severe 

consequences. 

" To inform farmers about the e-NAM process. 

Roads must be connected properly. Otherwise, small marginal farmers avoid selling 
their products in the market or to government procurement agencies for fear of rising 

transportation costs. 

Infrastructure and machinery development. 

Producers were encouraged to raise their output by the MSP and procurement prices, 
although these benefits were primarily limited to large farmers. 

" Furthermore, India's public distribution system has several flaws, including limited 
operation in wheat and rice, insufficient coverage in rural areas, insufficient coverage 

of persons living below the poverty line, and a lack of targeting. 

The government should also make crop purchase prices by looking into states where 

crop production costs are high. 

" West Bengal's agriculture marketing procedures must be thoroughly examined, and the 
state government should establish new agricultural policies to entice workers who have 
relocated to other states. A proper investment in the agricultural industry willbe 
beneficial to the sector's future. DIC &Assstant Prof. 
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Farmers are being exploited, which is also bad for the country's national income, hcnce MSP must be grantecd to perishable commodities as quickly as possiblc. 

22 

Kural trlbal towns need more media coverage: otherwise, their plight would go 
unnouced since they are not receiving the aid they need from cooperative socIcties or 
FPOs. 

CONCLUSION: 
There has been an increasing interest in agriculture marketing in recent years. Various research 

on the subject has been conducted across the country. During the course of writing this article, 
t became clear that the agricultural marketing sector is in desperate need of development. It is 

necessary to observe the farmers who are still being exploited. The Agri-marketing is such an 
important aspect of the agricultural industry that is essential to the supply-demand 

equilibrium. The policies put in place by the administration are still not as effective as they 
should be. Without a doubt, Indian marketing is driven by profit maximization, yet some 

guidelines must be established for the farmers' advantage. 
There iS no program in place to inform farmers about current market pricing. This paper 

demonstrated that cooperative markets, self-help groups, and FPOs, are not as effective as they 

should be. They should be acting as procurement agencies as well, but their number has 

increasingly dwindled. Using the activity-cluster methodologies, some of these agencies have 

done their work to the best of their abilities. They dealt with grain processing, organizing, and 
drying. The changing nature of linkages between agriculture and the market necessitates the 

strengthening of the regulated market system. With the support of these cooperative societies 

or FPOs, India may claim to have the world's largest Agri-marketing network. However, the 

reality is that each state's marketing system, methods, and handling are highly diverse. 

Agriculture is primarily carried out by small and marginal farmers in West Bengal. Though the 

cooperatives are doing a good job, they need to broaden their responsibilities to ensure that the 

rural tribal farmers who are not receiving these benefits receive them. Because there are so few 

storage houses, post-harvest losses are substantial every year. The MSP does not apply to 

perishable commodities. The state and central governments should investigate the measures 

benefits & drawbacks. The price policy continues to be centered on States with low production 

input costs. Because of the poor road connectivity, transportation expenses are a significant 
problem. These issues continue to be a nightmare for producers. We need to establish a strong 

connection between producers, traders, consumers, and agencies to cfeate a sucgessful 
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agricultural marketing system. Now is the time to use current technology. In our country, there 

are so few e-NAM platfomms that the traditional technigue is still in use. The e-tendering 

processes are not as complicated as the famers believe, they are not properly trained, and local 
intermediaries dealers mislead them about them. Despite initial difficulties in implementing e 
NAM and a lower density of e-NAM throughout existing wholesale regulated markets, there is 
Signiticant room for additional expansion and modernization. The increased volume of trade 

on the e-NAM platform will be accompanied by improved back-end infrastructure for the 

whole value chain of produce. As a result, efforts should be directed toward the development 
and upgrading of scientific warehouses, as well as high-speed connectivity to marketplaces 

that among various market components. Another significant issue identified in this article 

the migrant laborers in West Bengal are essentially farmers, but due to their low income, they 

opt to work outside of their own state. Farmers require prompt delivery of high-quality seed 
and other inputs, especially before the second cropping season. Support is needed from 

professionals who can act as major service providers by supplying inputs and facilitating loan 

applications, insurance purchases, and produce sales through a single-window system. We 

might easily make agriculture marketing success by employing these suggestions. 
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